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FOLLOW US ON:

11-12 OCTOBER 2011
GRANGE TOWER BRIDGE HOTEL, LONDON
WHAT IS THE INSURANCE TECHNOLOGY CONGRESS: This will be THE most important gathering of insurance technology experts in the
industry in 2011. By attending this premier two day event in London you will learn from the first hand experiences of those individuals shaping the
market, how to best map out your technology strategy for the next two years. If you aren’t registered to attend you will miss finding out what the most
effective strategies to push forward modernisation within your organisation are.

WHO SHOULD ATTEND AND WHY?
• IT Systems Directors
Examine the next generation technology on show

• Heads of Claims
Review the latest automated claims developments

• Chief Information Officers
Find out how your peers are managing change programmes

• Managing Directors
Find out how companies are spending their technology budgets

• Chief Executive Officers
See how companies are implementing their technology strategies

• Compliance Officers
Find out how regulatory change will impact your role

• Project Managers
Discover what type of work you’ll be doing next year

• Consultants
What does the insurance industry want from you?

• e-Business Directors
Find out where the market modernisation priorities really lie

• Analysts
Discover which companies are implementing technology most effectively

KEYNOTE SPEAKERS:
Barnabas Hurst-Bannister
Chairman of the London Market
Group and Chairman
Lloyd’s Market Association

Dennis Mahoney
Former Aon UK Chairman
and Chief Executive
Officer

Tim Carroll
Non-Executive Director
Chaucer Syndicates

Alessandro Iuppa
Senior Policy Advisor
Zurich Insurance

WHY YOU SHOULD ATTEND
• Map out your technology-purchasing decisions and strategy for the
next 12 months and beyond

• Find out where the market’s priorities really lie when it comes to
modernisation processes and how they are being funded

• Transform your business and gain the edge over your competitors
by examining and reviewing the latest technological product
developments which are transforming the insurance industry

• Have direct access to pose questions to key industry and technology
leaders on the successes and challenges they have faced. Learn from
other industries’ change programme experiences

TO REGISTER YOUR ATTENDANCE:
contact our hotline on +44 (0)20 7017 7622
or email ITCbookings@informa.com
ITC SPONSORS:

ITC EXHIBITORS:

OR scan this QR
code to register

11-12 OCTOBER 2011

GRANGE TOWER BRIDGE HOTEL
LONDON
STATE OF THE ART
TECHNOLOGY WILL
ALLOW DELEGATES TO
PARTICIPATE IN ALL
SESSIONS.

JUST SOME OF THE SPEAKERS ALREADY CONFIRMED:
Barnabas HurstBannister
Chairman of the London
Market Group and Chairman
Lloyd’s Market Association

Alessandro Iuppa
Senior Policy Advisor
Zurich Insurance

Greg Maciag
Chief Executive Officer
ACORD

Ian Summers
Chief Information Officer
Aon Risk Solutions

Robert Kelly
Chairman and Chief
Executive Officer
Steadfast Group

David Smith
Chief Executive Officer
Global Futures and Foresight
(GFF)

John Muir
Senior Partner, Head of
London Market Contracts
Willis

Tim Carroll
Non-Executive Director
Chaucer Syndicates

Dennis Mahoney
Former Aon UK Chairman
and Chief Executive
Officer

Rob Gillies
Head of Market Processes
Lloyd’s Market Association

Malcolm Randles
Head of Enterprise Risk Team
Kiln

David Lang
Head of Claims
Lloyd’s

Christopher Croft
Head, London Market Group
Secretariat

John Hobbs
Head of Market Services
IUA

James Livett
Project Manager
LIIBA

Ian Fantozzi
Group Chief
Operating Officer
Beazley

Monique Alder
Head of Delegated
Underwriting
Brit Insurance

Franklin Nutter
President, Reinsurance
Association of America

Colin Cole
Industry Technical Strategist
for Insurance
Microsoft Corporation

Carl Phillips
Head of Market Operations
Lloyd’s

Edward Slade
Chief Information Officer
Tysers

...Plus many more

The Insurance Technology Congress will attract an audience hungry for knowledge and insight,
but with an even better appetite for proven solutions. This event will be the largest of its type for the
insurance technology community with “must-have” content from “must-see” speakers.

BROUGHT TO YOU BY:

Insurance Day is widely considered the
comprehensive news chronicle for the industry
and is relied upon by insurance executives across
the world.
Insurance Day has always been the premier news
service for the insurance community and will
continue to push the innovative boundaries on
how news is not only presented but how it can
be enhanced for the industry. With a far-reaching
network of readers, Insurance Day is distributed to
over 50 countries worldwide and is read by the
key figures shaping the insurance market today.

Acord is a global, non-profit standards development organisation serving the
insurance industry and related financial services industries. ACORD’s mission is to
facilitate the development of open consensus data standards and standard forms.
ACORD members include hundreds of insurance and reinsurance companies, agents
and brokers, software providers, and industry associations worldwide. ACORD works
with these organisations towards a goal of improved data communication across
diverse platforms through implementation of standards. ACORD maintains offices in
New York and London.
ACORD is a member-driven organisation whose members work together to improve
the flow of insurance information between systems and partners. ACORD Standards
and services improve data quality and transparency, resulting in greater efficiency,
and expanded market reach.
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AGENDA DAY 1 – TUESDAY 11 OCTOBER 2011
08.30 Registration opens

12.50 Lunch and exhibits

09.00 Welcome Address
Greg Maciag, Chief Executive Officer, ACORD

13.50 KEYNOTE ADDRESS

Alessandro Iuppa, Senior Policy Advisor, Zurich Insurance

Chairman’s Comments

Christopher Croft, Head of the London Market Group Secretariat
09.10 OPENING KEYNOTE ADDRESS

10.00 Framework for the Future progress report
Tim Carroll, Non-Executive Director, Chaucer Syndicates
followed by:

PANEL: London market reform – how is the
market responding?
•
•
•

Progress of e-Accounts, e-placing, endorsement pilots, Exchange
and new process change initiatives
How will technology drive through these changes?
What are the long term goals?
How is the market responding?

10.45 Networking refreshments and exhibits
11.10 PANEL: Using technology to streamline the

claims management process
•
•
•

14.20 PANEL: Impact of Solvency II on

electronic trading
•

09.40 KEYNOTE ADDRESS
Barnabas Hurst-Bannister, Chairman of the London Market Group

•

How regulatory change will impact process

Using technology to increase efficiency
ECF2 – where do we go from here?
Alternative tools for streamlining processes

•
•
•
•

Practical implementation issues
Data cleansing and management
Who is responsible for the data?
How does it impact brokers and business partners?
Standards for Solvency II – why not?

Sponsored by:
15.00 PANEL: Developing global business models

using standardisation
•
•
•

Improving accounting and claims processes through Ruschlikon
and Acord standards in reinsurance and beyond?
Think global while exploring regional opportunities
Where next?

15.40 Networking refreshments and exhibits
16:10 PANEL: International coverholder technology
• Coverholder management in the global market
• Exposure management
• Working smarter: meeting the challenges of a global market
• What next for broker binders?
16.50 CASE STUDY: The US perspective on London

market reform

Sponsored by:

17.10 CASE STUDY: Australian innovation in

insurance technology

11.50 KEYNOTE ADDRESS

Blueprint for the survival of the London market
Dennis Mahoney, Former Aon Global Chairman

Robert Kelly, Chairman and Chief Executive Officer
Steadfast Group
17.30 Networking drinks reception

12.10 PANEL: Ask The Analysts

SENIOR MARKET FIGURES SUPPORT ITC LAUNCH
LONDON’S process modernisation initiatives
have already prompted cultural change and
delivered substantial benefits to the market, the
chairman of the London Market Group (LMG)
told attendees at the launch of the Insurance
Technology Congress (ITC).
Barnabas Hurst-Bannister, who is also chairman
of the Lloyd’s Market Association (LMA), said
the market could expect to derive further benefits
from ongoing change projects such as electronic
endorsements, claims filing and the trialling of
tablet PCs.
He also promised the LMG’s support for the ITC,
which is a new two-day event aimed at detailing
the latest technological and process developments
in the London insurance market and beyond.
“Making better use of technology has always
been at the heart of our modernisation plans,”

Hurst-Bannister told the audience. “Our
principal aim is – and has always been –
improving client service. If this is not the ultimate
aim of any modernisation initiative, it is not
worth doing.”
The LMG chairman said one of the key features
of the market’s “developing relationship
with modernisation” was how conversations
surrounding the issue had evolved over time.
“We used to agonise over whether we should
reform or change our ways,” he said. “Long
ago, that developed into a debate as to how far
and how quickly we should embrace new ways
of working.
“Similarly with our attitude to technology,” he
continued. “No longer can people legitimately
prop up their end of a conversation with the
thesis the computer does not have a role to play
in the London market.”
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Hurst-Bannister said debate now raged around
how quickly the market can implement technology
to support its work: “What can be automated;
commoditisation versus bespoke precision, etc.
“Where once people used to arch an eyebrow and
quiz sceptically ‘Isn’t that a huge cultural challenge?’
Now, the adoption of technology is a cult you’re all
in,” he added.
“The LMG is here to smooth the passage of
modernisation but not to set the pace. If firms
want to move faster than LMG plans suggest and
if their business partners are similarly inclined,
don’t let us stop you.”
Insurance Day has teamed up with industry
technology standards body ACORD to host the
ITC, which will take place over October 11 and
12 at a brand-new venue, the Grange Tower
Bridge Hotel in the heart of the City.

AGENDA DAY 2 – WEDNESDAY 12 OCTOBER 2011
08.30 Registration opens
09.20 Chairman’s Comments
David Smith, Chief Executive Officer
Global Futures and Foresight

14.00 PANEL: Cloud computing
• Does it really improve efficiency, agility and economic utility?
• Private vs public cloud
• Can you really trust and control the cloud?
• Data protection and security issues

09.30 OPENING KEYNOTE ADDRESS

14.30 PANEL: Risk modelling analytics for

10.00 KEYNOTE ADDRESS

•

Learning from the personal lines space

10.30 PANEL: Generating revenue through improved

data management
•
•
•
•

catastrophes, Solvency II and emerging risks

Achieve profitable pricing of premiums through consolidated
customer, risk and policy data
Reduce costs and improve efficiencies
Data cleansing
Using technology for data acquisition, management and
acquisition

•
•
•

Technologies and solutions for growing use of structured data
Identifying trends
Using analytics to improve service and operational performance
Emerging risk modelling software applications

15.00 PANEL: Build vs buy
• Advantages and disadvantages
• Challenges no matter what
15.30 Networking refreshments and exhibits
16.00 PANEL: Mobile platforms and product

development

Sponsored by:
11.10 Networking refreshments and exhibits

•
•
•

11.40 PANEL: Cyber terrorism
• Analysing cyberspace risks
• Protecting against new and unexpected threats
• Underwriting cyber liabilities
12.20 PANEL: Chief Information Officer leadership
• Adapting to changing regulatory and operational demands
• Delivering change and making innovation real
• Emerging software options for the insurance industry
• The C-suite view of the IT department

16.30 PANEL: Does the London market need

social media?
•
•
•

– implications from Ruschlikon
•
•

13.00 Lunch and exhibits

Can social media really sell more products and improve
business performance?
Integrating systems and processes
Lessons from the personal lines space

17.00 PANEL: Standards and the IT service provider
•

Sponsored by:

iPad and table computing
Risks associated with rise in mobile computing and telecoms
Latest trends and innovations in product development

Industry expectations... this is what we need from you
Embrace the Rulebook
What BIG means for you

17.30 Networking drinks reception

followed by:
Choose from the following plenary/break-out sessions:

As well as Hurst-Bannister, former Aon Global
chairman, Dennis Mahoney, senior policy adviser
at Zurich Insurance, Alessandro Iuppa, industry
technical strategist for insurance at Microsoft
in the US, Colin Cole, were among the senior
management speakers unveiled at the ITC launch.
They, as well as a host of other industry
leaders, will cover a number of issues on the
ITC stage including cloud computing, Solvency
II implementation challenges, tablet computer
development and coverholder management, to
name but a few.
The ITC builds on the previous success of
ACORD’s London Forum and the Insurance Day
Technology Forum, which took place in 2009
and 2010. For more information visit
www.ITC2011.com.
Taken from Insurance Day 13th June 2011
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ADVANTAGESOFSPONSORING
The Insurance Technology Congress (ITC) reflects the
increasing emphasis on using technology and improving
efficiencies in London, as the market strives to retain its
pre-eminence as an insurance centre in the face of global
competition.
Being a sponsor lets you join an elite group of companies
that proudly show their support of the Congress and the
industry. Don’t miss out on this opportunity to get your
company’s message across to the leading decision makers
in technology and process reform from the London insurance
market and further afield.

PROMOTE your brand and product
offerings directly to an exclusive executive
audience.
The sooner you take up a sponsorship the better, as your
logo will be seen on all our marketing in the months leading
up to the event day. Your brand will be exposed to the
insurance technology market via the following mediums.

BREAKDOWN OF
2010 ATTENDANCE:
COMPANY TYPE

1

3. PROMOTIONAL LITERATURE - The ITC2011 will also
be promoted through a series of hardcopy mailings to the
industry and ACORD members. Ensure your logo is seen on
the front of this marketing medium from the start to further
boost your brand awareness.
4. BRANDING ON ALL OF INSURANCE DAY’S
NEWSPAPER ADVERTS – Our readers will be exposed to
a series of in-house ads on a weekly basis leading up to the
event date. Place your sponsorship early with us to ensure
your brand doesn’t miss out on reaching our core readership.

KEY REASONS FOR SPONSORING THE CONGRESS INCLUDE:

This is your opportunity to increase your brand recognition and broaden your exposure
by being a sponsor of the 2011 Insurance Technology Congress.
Don’t hesitate; contact us now to book your sponsorship of the
Insurance Technology Congress

2

1.
2.
3.
4.

2. PROMOTIONAL HTML MARKETING CAMPAIGNS
– we will be promoting the event to attract delegates in the
months leading up to October 11, targeting those insurance
technology decision makers in the industry and all ACORD
members. Your logo will be placed on all of these messages
going out, giving your brand consistent exposure in the
market.

• COMMUNICATE and network directly with your target buyers.
• DEMONSTRATE valuable thought leadership both at the event itself and afterwards to
a targeted community through coverage in the Insurance Day newspaper and website.
• BE SEEN to be participating in and driving development of the insurance market.

4

3

1. WWW.ITC2011.COM – your logo and company profile
will be displayed on the event’s web portal, which is
estimated to receive 2,000 unique visitors per month.

Insurer........................... 44%
Broker........................... 25%
Technology Providers....... 20%
Other............................ 11%

ITC SPONSORS:

JOB TITLE
6
5
4

1

3

2

ITC EXHIBITORS:

1. IT Systems Directors............. 38%
2. Chief Information Officers.... 20%
3. Chief Executive Officers...... 22%
4. e-Business Directors............... 7%
5. Heads of Claims
and Compliance..................... 10%
6. Other................................... 3%
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5 Easy Ways to
Register and for
Group Discounts

11 – 12 October 2011
The Grange Tower Bridge, London, UK

1. Hotline: +44 (0)20 7017 7622
Customer Number

2. Online: www.ITC2011.com

Brochure Number

3. Fax:

+44 (0)20 7017 4092

4. Email:

ITCbookings@informa.com

5. Mail:

FAO: Matt Wilson
ITC 2011, Insurance Day
119 Farringdon Road
London
EC1R 3DA

Event Code

BV1421
ORDER FORM
Delegate details:
Name
Job title

Department

Direct tel

Mobile tel

Email

Fax

Company Name
Nature of company’s business
Address
Postcode

Company VAT number

I would like to receive informatoin on future events & services via email. By giving you my email address I am giving ONLY Informa companies the permission to contact me by email.

Signature

PRICES
Full Rate

Book by 9 September

Primary (Brokers/Insurers/Reinsurers)

£400 / €500   	

£50 / €63 discount

ACORD Associate Member (Solution Provider)

£600 / €750 	

£75 / €94 discount

£1,000 / €1250 	

£100 / €125 discount

Solution Providers (Non-ACORD Members)

PAYMENT INFORMATION
1.

2.

Credit Card – please charge my credit card

Visa

Amex

Mastercard

Enclosed is a cheque made payable to
Informa UK Limited

Diners

3.

Card No.
CCV Number

Expiry Date

Signature

/

(Last 3 digits on signature strip on
back of credit card. AMEX - 4 digit
number on front of card)

For payment by bank transfer (excl. USA and
HK$) Informa UK Ltd, account 01825550, Natwest
Bank, Colchester, Essex, UK Sort Code: 60-06-06
SWIFT address: NWBKGB2L
Please include the delegate’s name and event code
BV1421 on the bank transfer. For further information on
payment details visit www.payments.informa.com or call
+44 (0)20 7017 5433 or fax +44 (0) 20 7017 5064

Date

4.

Credit Card Billing Address

Please invoice me

Contact Tel No for Card Holder
Terms and Conditions
FEE:
Primary Market: £300 + VAT @ 20% = £360
Secondary Market ACORD member: £500 + VAT @ 20% = £600
Secondary Market non ACORD member: £1,000 + VAT @ 20% = £1,200

VAT: Under UK Customs & Excise Regulations
delegates from all countries are required to pay VAT
on any event taking place in the UK. Delegates will
be sent information on how to claim back VAT.
CANCELLATIONS: Must be received in writing
by 1st September 2011 and will be subject to
an administrative fee charge of £200. The full
conference fees remain payable after 1st September

2011. All cancellations must be submitted in
writing to ITCbookings@informa.com. Delegate
substitutions are welcome at any time.

acknowledgement of your booking. If you do not
receive anything please call us on +44 (0)20 7017
7622 to make sure we have received your booking.

It may be necessary for reasons beyond the control
of the organisers to alter the content and timing of
the programme or the identity of the speakers. This
contract is subject to English Law.
ARE YOU REGISTERED? You will always receive an

CALL MONITORING: Telephone calls to Informa
UK Limited may be recorded or monitored in order
to check the quality of the service being provided.
DATA PROTECTION: The personal information
shown, and/or provided by you will be held on

For more information on speaking, exhibiting and sponsoring opportunities, please contact
Graeme Cathie on +44 (0)20 7017 4070, email graeme.cathie@informa.com
or Siena Dexter on +44 (0)20 7017 4043, email siena.dexter@informa.com

a database and shared with companies in the
Informa Group. It may be used to keep you, or any
additional names provided by you, up to date with
developments in your industry.
Sometimes your details may be obtained from or
made available to external companies for marketing
purposes. If you do not wish your details to be used
for this purpose, please write to:

Follow us on

The Database Manager, ITC 2011, Insurance Day,
119 Farringdon Road
London, EC1R 3DA
*Those eligible are non insurance/reinsurance
industry corporate risk managers, the organiser
reserves the right to determine the eligibility of
complimentary places.

Scan this
QR code to
register

Insurance Day Events is a part of Informa Maritime & Professional, a trading name of Informa UK Limited. Registered in England under no. (GB) 1072954. Registered Office: Mortimer House, 37-41 Mortimer Street, London W1T 3JH. VAT Registered No: (GB) 365 4626 36

